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The European Union has made a momentous step in its EU2020 framework. The 
strategy is based around two core values: inclusivity and sustainability.  Even the 
third strand, smart, is an extension of the two more obvious values as it deals with 
raising educational standards, including the ageing population and riding the digital 
wave.

A value driven policy is welcome news for the cultural sectors.  Culture and values go 
hand in hand.  Values are reinforced, developed, changed and challenged through 
culture.   It is to the credit of the Hungarian presidency to see the connection 
between culture and the over-riding EU2020 framework. Today we explore what it 
means both for the cultural sectors and for EU2020.

It is sometimes easy to overlook sustainability.  The frenzy of excitement which led 
up to COP-15 has dissipated.  It no longer dominates the front pages.  But it is of 
vital importance.  

The financial crisis has shown that we can no longer continue to live beyond our 
means; we can’t invent funny money to satisfy short term gains.

The same logic applies to our environment. We can no longer use natural resources 
with no regard for the future; nor can we mis-use resources for short term gain.

And the future is with us. It is far closer than we may imagine.  We are all transfixed 
by the Arab uprisings. Citizens are fighting for rights we now take for granted in 
Europe; more so in the newer member states such as Hungary.  We probably know 
little about Yemen.  It is on course to be the first country to run out of water.  Not by 
the end of the century, not by 2050, but within 10 years.

Water supply is a major issue.  It is high on the agenda in our neighbours in Turkey 
and down through Syria, Lebanon, Israel and Palestine.  It is high on the agenda in 
Spain.

I was at the excellent conference in Brussels two weeks ago where we debated the 
future of the European Commission’s Culture programme after 2014.   An 
illuminating project led by an Italian University was highlighted.  It showed how 
Europe’s changing climate would affect our cultural heritage.  Water was the key. As 
regions become drier or wetter then the atmosphere will damage the fabric of 
buildings.  It will harm many collections unless services in museums etc are radically 
changed.  Our built heritage is part of our culture; it is also a major component of 
our prosperity with its links with the tourism industry.

A sustainable Europe is an imperative to our economic future; it is essential to our 
cultural future.
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In our sessions today and tomorrow we will explore the connections between culture 
and EU2020.  I emphasize connections. It needs to be a two-way street.    In 
introducing the workshops I’ll use the framework developed within the network of 
European Union National Institutes of Culture, EUNIC.  

“Culture|Futures” is a project led by the Danish Cultural Institute with strong support 
from the British Council and the Goethe Institute.  Its vision is that we must move to 
an ecological age, we need to start moving now and we need to move on many 
fronts concurrently.  Culture is at its heart.

There are three strands to Culture|Futures.  Through them we see three different 
areas where the culture sector can, indeed, needs to engage with sustainability.

The opening strand looks at the cultural sector itself.  The sector, and here I use the 
term very widely, includes all the arts, museums, heritage, creative and cultural 
industries. I also include their audiences, their buyers; the whole broad sector which 
is now a major part of our societies and economies.   

The sector has a responsibility to become more resource efficient itself.  It cannot sit 
by and assume sustainability, moving to an ecological future is something others do. 
It needs to change its own operations; its own ways of working; its own ways of 
thinking.

Moves are underway.  The museums sector is addressing the challenge.  Do they 
continue their current practice of collecting more and more?  In Denmark and the UK 
we have seem Museums Associations debating sustainability. In the latter they 
include “social sustainability”; including, and respecting, the local community as 
more than visitors. They are looking at “green sustainability” to become more 
ecological in their operations.  The network of European Museums Organisations is in 
the forefront of information provision.

The IMAGINE 2020 network brings together eleven diverse cultural institutions in 
nine countries including Slovenia, Croatia, Latvia, Germany to Portugal, who are 
producing and presenting innovative artworks with minimal environmental impact. 
We will learn of campaigns to reduce the carbon footprint of the music business.  The 
simple switch from the plastic jewel case for CDs and DVDs to recycled cardboard 
will bring considerable resource benefits. 

The focus of the second strand is the creative and cultural industries.  They have a 
massive impact on our way of living. Architects, product designers, factory 
designers, urban planners have a major responsibility as they prepare the future, 
and re-fit the present.  And crucially we need to explore the colleges, institutes and 
universities which train the future architects, designers, planners, so the new 
professional generations are equipped to be ecological from the outset and not as an 
optional add-on.

Finally and by no means the least, culture, especially the arts, can play a critical role 
in changing people’s behaviour.  This is at the heart of a sustainable future.  Unless 
we change how we think and behave we will not be successful.  The “we” is all 
encompassing.  It means political decision makers; it means industrialists and 
company directors; it means everyone is this room as citizens.  To succeed in a 
sustainable future we need to move from the “them” to the  “we” and “I”.
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The arts can play, and are playing, a vital role in awareness raising: the first step in 
behaviourial change.   I will address head on the cries of “you can’t instrumentalise 
the arts”.  I’m not. I have no intention. 

Artists, creatives are doing it themselves without any prompting. Many are merging 
their creative talents with a social message.  Of course many are not and are 
pursuing their artistic journeys as artists. There is room for both and both are 
equally valid pursuits.

Let me give you an example. In Dublin, in September, there is a conference on 
“Literature and Environmental Conservation”.  Its aims 

How does literature alter the way in which we perceive our environment? How 
does literature provide us with a sense of responsibility toward this 
environment? A theme that lends itself to multiple fields, this conference will 
promote interdisciplinary collaborations between the humanities, visual arts, 
and sciences, engaging points of overlap as well as lines of divergence.

 I could call on many more examples of the mobilization of the culture sector.  And 
at this point it is important to note the wider use of culture.  As well as the artists 
and cultural institutions we are seeing religious based organizations, Christian, 
Jewish, Muslim, encouraging behaviour change towards sustainability. We are seeing 
linguists and others seeking to sustain our linguistic diversity.

As I have said before; it is not a one way effort. The arts and cultural sectors are not 
there to be used even if they are effective.  They are also there to challenge and 
provoke, to force awkward questions to be addressed and not avoided and swept 
under the table.  Decision makers need to be challenged; they have set a path for a 
sustainable future. They will be reminded of their responsibility.

The EU2020 is a growth strategy.  But as we have, or could be, learning from the 
financial crisis, that is not the same as business as usual.  

A sustainable future means a different future: it is a development strategy. It is a 
cultural strategy.
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